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The STACK Story
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Our Vision

To provide a unique set of capabilities that accelerate the digital 
transformation of the construction industry.

Our Mission

We strive to add value and positive business impact to our 
customers and our partners through the STACK platform and 
to continue to drive efficiency and innovation in both the 
preconstruction and construction project phases.
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Our Values

These fundamentals not only support our 
vision here at STACK, but they also shape our 
culture and the way we support our customers. 

These principles and beliefs serve as a daily 
guide for our team – ensuring that our software 
and services are offered with purpose.

Ownership
At STACK, we believe in taking initiative 
and being accountable through action.

Openness
At STACK, we believe in fostering new 
ideas and welcome new opportunities.

Optimism
At STACK, we are confident in our solution 
and the positive results it delivers.
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Our Solutions
STACK Construction Technologies provides both industry leading 
preconstruction and construction software solutions. 

Our easy-to-use, cloud-based platform helps users transform and 
streamline the preconstruction process by empowering them to 
organize bid requests, quickly and accurately measure digital 
plans, customize materials and pricing estimates and generate 
final project proposals.

One centralized hub for project dashboards, tracking & 
communication for all internal and external stakeholders along with 
construction management tools connecting crews to each other & 
the back office with lightning-fast responsiveness.
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Logos



Primary Logo 

Default logo used in the product 
and all communications.

Secondary Logo with Tagline

Should only be used when additional 
brand context is needed. 

Icon Only

Should be used in instances where 
brand awareness is established.
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Master Brand Logo
The STACK Logo is comprised of the STACK Word Mark, Icon and optional Tagline.

The STACK Icon is not only used to form an S shape, but it also visually represents 
our business strategy of STACKing software solutions to create the industry-leading 
construction technology solution.

Our logo is the building block for the visual identity for STACK and should anchor all 
marketing initiatives and communication.

Icon Word Mark

Tagline



MASTER BRAND LOGO

Clear Space
To ensure the logo is always clear and legible, there must be 
adequate space around the logo. The logo’s minimum clear 
space is equal to 2x the width of the crossbar in the icon.

Size
Establishing a minimum size ensures that the impact and legibility of 
the logo aren’t compromised. The minimum size requirement should 
be followed all times. There is no maximum guide as logo size can vary 
depending on print or digital platform.

Minimum Size on Screen Minimum Size For Print

80 px .4 in
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Color Variations
For all applications, whether in print or digital mediums, maintaining the integrity of our brand is critical. Please 
adhere to the following logo color options (same color options apply to Secondary Logo Tagline and Icon versions).

Gradient Icon

Recommended for all Digital 
and Print communications

Single Color Icon

For Print Only

Reversed Color Options

Two color

For Print Only

One color

For Print Only

MASTER BRAND LOGO



Restrictions
For all applications, maintaining the integrity of our brand is critical. Follow these guidelines to ensure proper usage of our Logo. 
Supplied logos should not be manipulated or distorted in any way. 

If placing the logo over 
photography or color, please 
maintain sufficient contrast.

Do not use the Word Mark 
without the icon.

Do not change the color of the logo 
outside of the approved versions.

Do not distort or warp the 
logo in any way.

Do not recreate, manipulate, 
or change the typeface of 

the Word Mark.

Do not rotate the logo.

Do not recreate, 
manipulate, or change the 

layout of the Logo Icon.

Do not outline or create a 
stroke around the logo.

STACK

MASTER BRAND LOGO

11



With Master Brand 

Used in instances where master brand 
is needed to establish reference.

Without Master Brand

Should only be used in addition to 
collateral where master brand context 
is established.

Icons

Used to help denote solution set in instances 
where master brand is established.
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STACK Solution Logos
The Solution Logos represent STACK’s product offerings and are a vital part of our brand identity. 
Proper usage helps reinforce brand cohesion and integrity across all platforms and materials.  



Clear Space
To ensure both logos are always clear and legible, 
there must be adequate space around them. 

The minimum clear space should be equal to 2x the 
size of the Solution name.

STACK SOLUTION LOGOS
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Size
Establishing a minimum size ensures that the impact and legibility of the logo aren’t compromised. 
The minimum size requirement should be followed all times. There is no maximum guide as logo 
size can vary depending on print or digital platform.

STACK SOLUTION LOGOS

80 px
0.4 in

80 px
0.4 in

150 px
1 in

150 px
1 in

180 px
1.25 in

180 px
1.25 in
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MEDIR & ESTIMAR

Reversed Color Options

Variations
To maintain brand consistency across multiple languages, STACK’s Solution logos are available in English, Spanish and French. 
Please use the approved variations only, without any modifications, distortions, or unauthorized translations.

English French Spanish

STACK SOLUTION LOGOS



Do not use the Icon Solution logo 
versions in the same space as the 

Master Brand Logo.

Do not change the orientation of the 
Solution Icon Logos.

Do not alter or create new Solution Logos. 
Only use the approved versions provided.

STACK SOLUTION LOGOS

Restrictions
All supplied logos should not be manipulated or distorted in any way. In addition to the Master Brand Logo restrictions 
outlined on page 11, these additional guidelines ensure proper usage of STACK Solution logos.
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Additional Branded Logos
In addition to the Solution logos, STACK maintains branded logos for various initiatives and functions. It is essential to use only the officially 
approved STACK-branded logos. DO NOT create, modify, or develop additional logos outside of these pre-approved versions.

For any branding needs, always refer to the official STACK brand guidelines or contact the STACK Marketing Team for assistance.
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Color



Primary Color Palette
Color is a powerful tool for building our brand. The STACK Gray supports stability, and anchors 
our visual identity while the STACK Green provides emphasis and contrast to create disruption 
in the construction industry marketplace.

Solution Color Palette

When adding accent color to represent 
each individual STACK solution.

Accent Color Palette

If any additional colors are needed, please 
use the approved values below:

0 | 0 | 0 | 95
28 | 28 | 28
#1C1C1C
447 C

0 | 0 | 0 | 85
76 | 76 | 76
#4C4C4C
425 C

0 | 0 | 0 | 50
140 | 140 | 140
#8C8C8C
423 C

0 | 0 | 0 | 70
108 | 108 | 108
#6C6C6C
424 C

0 | 0 | 0 | 30
196 | 196 | 196
#C4C4C4
421 C

0 | 0 | 0 | 20
212 | 212 | 212
#D4D4D4
428 C

0 | 0 | 0 | 5
244 | 244 | 245
#F4F4F4
427 C

STACK Gray Scale Color Ramp
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CMYK:	 70 | 62 | 63 | 53
RGB: 		  57 | 57 | 57
HEX:	  	 #393939
PMS:	  	 4287 C

STACK Gray

Takeoff & Estimate
0 | 70 | 80 | 0
255 | 102 | 51
#FF6633
2026 C

Build & Operate
64 | 26 | 0 | 0
53 | 151 | 222
#3597DE
2192 C

0 | 10 | 85 | 0
255 | 219 | 69
#FFDB45
108 C

90 | 90 | 10 | 0
67 | 65 | 140
#4341BC
7671 C

10 | 95 | 85 | 0
217 | 57 | 57
#D93939
1795 C

CMYK:	 75 | 0 | 75 | 0
RGB: 		  51 | 178 | 112
HEX:	  	 #33B270
PMS:	  	 7481 C

STACK Green



The STACK Gradient
The STACK gradient is comprised of a wide array of shades 
of green. Please use only use the following Green Values if 
additional shades of green are needed.

The spectrum of color for the STACK Icon 
gradient starts with the STACK Green.
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CMYK:	 75 | 0 | 75 | 0
RGB: 		  51 | 178 | 112
HEX:	  	 #33B270
PMS:	  	 7481 C

Light Green Value (STACK Green)

CMYK:	 90 | 20 | 100 | 10
RGB: 		  0 | 142 | 74
HEX:	  	 #008E4A
PMS:	  	 347 C

Mid Green Value

CMYK:	 90 | 35 | 88 | 28
RGB: 		  0 | 89 | 28
HEX:	  	 #005939
PMS:	  	 7733 C

Dark Green Value



Background Colors
For optimal legibility, please only use the following colors 
for any large background areas.

STACK Gray

Lightest GrayDarkest Gray

STACK Green 

Not with use of Brand Logo’s

Color Balance Examples
Color, when used correctly, is a powerful tool. The preferred color 
balance is heavier on Gray/White with the STACK Green used as 
the primary color emphasis and the Solution Color used as accent, 
if needed.

21
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Typography



Font Family
Proxima Nova is our primary font and should be used on all communication and marketing 
applications to maintain consistency and familiarity with our brand. 

The font comes in various style and weight options ranging from Thin to Black. That allows for 
flexibility in creating messaging options and variations, however we’ve identified preferred font 
usage on the majority of our marketing.

Web-Safe Font
Arial is the backup font when 
Proxima Nova is not available. 
Exceptions include emails, 
PowerPoint and other web 
applications.

Arial Regular

Arial Bold

Arial Black
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Subtitles

Categories

Title/Headline

Body Copy

Proxima Nova Bold

PROXIMA NOVA MEDIUM

Proxima Nova Bold

Proxima Nova Regular
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Imagery
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PRECONSTRUCTION 

Workforce Images
When representing the Preconstruction industry, workforce imagery 
should align with STACK’s modern, digital-first approach. The following 
guidelines ensure consistency and reinforce STACK’s position as an 
industry leader in cloud-based preconstruction solutions.

•	 In-Office Settings: While preconstruction plays a critical role in 
construction, imagery should primarily reflect office-based planning 
rather than active job site work. Showcase professionals collaborating 
in modern office environments, using digital tools to streamline 
workflows.

•	 Technology-Focused: Feature users working on computers, tablets, 
and other digital devices to reflect STACK’s cloud-based capabilities.

•	 Authentic & Realistic Imagery: Prioritize natural, real-world workforce 
photos over overly staged or generic stock photography to maintain 
authenticity.

•	 Avoid Paper Plans: STACK is a fully digital solution, so traditional 
blueprint-based work should not be depicted.
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CONSTRUCTION 

Jobsite Images
When showcasing construction environments, imagery should reflect 
the integration of digital tools on the jobsite. These visuals should 
emphasize efficiency, accuracy, and collaboration through technology.

•	 Dynamic Construction Sites: Capture the energy of modern 
construction sites by showing professionals actively engaging with 
digital devices, emphasizing a tech-driven approach..

•	 Technology Usage: Feature construction professionals using 
modern, up-to-date software devices – such as laptops, tablets or 
smartphones – to review plans and project data in real time. 

•	 Authentic & Realistic Imagery: Prioritize natural, real-world jobsite 
photos over overly staged or generic stock photography to maintain 
authenticity.

•	 Avoid Paper Plans and Notes: STACK is a cloud-based solution, so 
printed plans and manual markups should not be included.
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Product Images
To maintain consistency and clarity in representing STACK’s software, all 
product images should accurately showcase the platform’s functionality while 
maintaining a clean, professional aesthetic. 

•	 Device Lockups: Showcase the STACK platform within modern laptops, 
tablets, or smartphones to emphasize accessibility and cloud-based 
functionality. Devices should be high-resolution, properly scaled, and 
presented at a natural perspective to maintain realism and visual balance.

•	 High-Quality Screenshots: Always use up-to-date screen captures that 
clearly display key features and user-friendly interfaces. 

•	 Feature Callouts: When highlighting a specific feature or section of the 
software, use zoomed-in callout elements to direct attention to the relevant 
area of the screenshot. These should be clear, simple, and visually distinct, 
with no excessive clutter that could distract from the focal point. 
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Illustrations
Illustrations are a powerful tool for conveying complex ideas in a visually 
engaging way. To maintain brand consistency, all STACK illustrations should 
follow these principles:

•	 Clean and Simplified Design: Illustrations should have a minimalist style, 
using clean lines, simple shapes, and uncluttered compositions. The 
focus should be on clarity, ensuring that the illustration communicates the 
intended message without unnecessary complexity. Avoid using illustrations 
that are overly intricate, as they can distract from the main message and 
overwhelm the design.

•	 Adhere to STACK Color Palette: All illustrations must use STACK’s official 
color palette to maintain brand consistency. Avoid introducing outside colors 
or gradients that do not align with the approved color scheme.

•	 Flat Design: Emphasize flat design principles, avoiding excessive shadows, 
textures, or 3D effects. The goal is to maintain a modern, streamlined look 
that complements STACK’s digital-first approach.

CLOUD
On-Premise Software

THE

VS

project cost
$89,889.53

selling price profit
$114,797.48 21.70%
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Graphics
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Iconography
Icons are secondary graphic elements in layouts, designed to 
support and enhance targeted messaging, processes, segments, 
services, steps, and other business applications. They should be 
simple, clear, and easily recognizable, avoiding intricate details or 
overly complex shapes.

•	 Thin Line Style: Icons should feature a thin line style, maintaining 
a minimalist and modern look that aligns with STACK’s overall 
brand aesthetic.

•	 Color Usage: Typically a 3-color icon is using STACK Green 
and STACK Primary Gray with the #D4D4D4 gray for accent. 
For reversed option, White is used in place of STACK Gray and 
#8C8C8C as gray accent.



Button Styles
To ensure consistency across digital platforms, please follow these 
button style guidelines:

•	 Use ALL CAPS for button text.

•	 Apply a 6px rounded corner for a uniform look.

•	 Solid or wireframe, depending on the design need.
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Linear Accents 
To incorporate more STACK Green, linear accents can be used to 
frame layouts, highlight text, or enhance designs. Ensure that line 
size and thickness remain balanced so they do not overpower the 
overall design.

See Examples section for reference.

Lorem Ipsum

CALL TO ACTION CALL TO ACTION
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Background Overlay
Gradient: The gradient should start from the left and fade out to 
at least 20%–0% opacity, ensuring a smooth and seamless blend 
into the background.

Color: Use STACK Gray or #1C1C1C for a cohesive brand look.

Image: A more complex or busy image works best with the 
overlay, enhancing readability while maintaining visual impact.

Textured Backgrounds
Relevance: Construction or technology related is preferred, 
reinforcing STACK’s industry focus.

Style: Avoid overly complex or high-contrast textures to ensure 
adequate contrast and clarity for a polished, professional look.

Legibility: Backgrounds must not interfere with text readability or 
conflict with STACK’s branding. 
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Audience
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Procurement Manager

Director of Precon

C-Level

Project Director/Project Executive

Document Controller

C-Level 

Small Business Owner/Estimator

Lead Estimator / Director of Business Development

Bid Coordinator

Small Business Owner

Project Manager / Assistant Project Manager

Foreman/SuperintendentSM
B

En
te

rp
ris

e

Buyer Personas
Breakdown of the STACK target audience segmented by solution-type and revenue:
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Voice & Tone
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CHARACTER

Trustworthy
Expert
Honest
Invested 
We are invested in the industry 
and in our customers’ success. 
We’re experts in our space, 
and our audience can trust us 
– we do not publish misleading 
information, and we do not 
take advantage of any fears, 
uncertainties, or doubts our 
audience may have. 

PURPOSE

Educate 
Build Trust 
Impact 
Advance 
We strive to portray our 
expertise to our audience while 
also best serving their needs. 
Rather than pushing an agenda, 
our goal is to positively impact 
customers’ businesses and 
help them grow. 

TONE

Direct 
Upfront 
Conversational 
Lighthearted 
We are direct and get right 
to the point for our audience 
without the fluff. We are 
relatable without being 
gimmicky, but we do add a 
little fun with puns and emojis, 
especially on social media. 

LANGUAGE

Concise 
Informative 
Clear 
Action-oriented 
We value our audience’s time 
and avoid overly complex 
explanations. We keep modifiers 
to a minimum and aim for clarity 
and utility. 



Global Word List 
Please adhere to the following 
stylizing of these commonly used 
words and terms:

Autoname (one word)

Autonumber (one word) 

Jobsite (one word) 

Online (one word) 

Preconstruction (one word)

Precon (use sparingly) 
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Grammar and Usage
In general, follow AP style with the following exceptions and notes: 

 

•	 Serial comma: Use in long-form copy. In short-form (I.e., one pagers, product 
announcements, email) use & with no serial comma. 

•	 Capitalize all words in headings other than articles and prepositions (including 
“be” verbs).  

•	 Use spaced en dash rather than em dash to offset an aside. 

•	 Spell out numbers if they begin a sentence; otherwise, use numerals. (Exceptions 
and examples: third-party, 150k) 

•	 Use am and pm for time, with no space in between (I.e., 7:30pm ET). 

•	 If your subject’s gender is unknown or irrelevant, use they, them, and their as a 
singular pronoun. Use he / him / his and she / her / hers pronouns as appropriate. 
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Examples



NOTE: While quantity takeoffs result in the exact amount of materials needed for a 

job, material takeoffs require assigning items and assemblies to your measurements 

so you can calculate quantities based on how materials are packaged and sold. 

Example: If you need to pour a 6-in. slab of concrete, and you measure out 400ft2 , you’ll need to 

buy 445 60-lb bags of concrete, or 334 80-lb bags.

Material takeoffs involve performing 

measurements and applying formulas to 

determine how much material is needed. 

Most trades also perform material takeoffs. 

Some examples include measuring:

Linear feet for installing 

and painting baseboards, 

trim, or parking lot lines, or 

running cable and wire

Surface area (square 

feet) for installing drywall, 

flooring, or sloped roofing, 

or for painting walls

Volume (cubic feet or 

yards) for civil and site 

work such as pouring 

concrete slabs or walls, or 

laying asphalt

Quantity takeoffs are required when 

you simply need to get counts of a type 

of material needed. Contractors in MEP 

trades are frequent users of quantity 

takeoffs, but most trades do quantity 

takeoffs to some degree. 

They’re typically used for determining 

material counts for items like:

Electrical outlets

Light fixtures

Bathroom fixtures

Doors & Windows

Signage

Sprinkler heads

Quantity Takeoff   — vs —  Material Takeoff 

The two types of takeoffs are quantity and material takeoffs. The main difference in the 

two is that quantity involves counts while material involves measurements.

ft2

Subcontractors

General 

Contractors

Suppliers & 

Manufacturers

Homebuilders

EFFICIENCY

SPEED

PRODUCTIVITY

Our Customers

Save Time

73%

16%

6%
4%

4 hrs
Saved Per Project

8 hrs
Up and Running

Time Saved Estimating

1.5 hours per week 

saved searching for 

the right project.

89% of customers say 

STACK speeds up takeo� 

& estimating process.

70% of customers are up 

and running with STACK 

in less than 8 hours.30%

Grow Faster

75% of STACK 

customers

see revenue increase 

by 25% or more 

60% of STACK 

customers 

see revenue increase 

by 35% or more 

Overall

28%
Concrete & Masonry

32%

Interior Finishes

22%

Bid More

Total Bid Volume Increase by Trade

Homebuilders

23%

MEP

31%

Roofing

33%

Sitework

30%

Gen. Contractor

29%
Supply / Distribution

20%

0

10

20

30

40

50

25%

35%
2/3 of STACK 

customers say:

STACK has made their 

business more profitable.

STACK has improved their 

bid confidence.

STACK has saved them 

hours on every project

|  Takeo� & Estimating



40



All-in-one platform for estimating, 
building & operations.

As a comprehensive end-to-end platform, STACK provides 
the preconstruction and construction tools your team 
needs to make smarter bid decisions, streamline project 
execution, and drive business growth from start to finish.

Streamline every step of your 
project lifecycle with ease.

Create your FREE account today!
Take your workflow to the next level with our industry-leading construction app.

GET STARTED

|    stackct.com    |    1 (866) 702-6078

Takeoff
A powerful estimate worksheet, 

insightful dashboards, and 
exportable proposals simplify 

your bid process.

Lightning-fast takeoff tools 
empower your team to 

increase efficiency without 
sacrificing accuracy.

Our responsive mobile app 
enables crews to access, 

markup and share digital plans 
on the jobsite.

A single source of truth for as-
builts clears the way for smoother 

maintenance workflows and 
emergency management.

Estimate Build Operate

One platform for your entire workflow

Faster Takeoffs.
Stronger Customer 
Relationships.  More Wins.
STACK takeoff & estimating software can 
save you time and grow your sales!

Learn More at stackct.com/lbm 
or scan the QR code.

““If you’re another building supplier looking to purchase a program to 
help with your estimating,  STACK is the way to go.  l’ve tried eight 
different ones, and STACK by far is the most user friendly.”

Ronald Abbot, Ware-Butler Building Supply
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Contact Us!
Need more information about executing the STACK Brand? 

marketing@stackct.com


